League of American Orchestras Webinar 
"Taking Another Listen: Engaging New Audience Members of Color"
September 2024

WSSO D&I Committee responses

From Mary Ellen Baxter:
Yes, I viewed the webinar. It was quite interesting. I think you are very conscious of the need to engage artists and composers of color for our concerts. I think we can be more intentional  about advertising. It was mentioned in the webinar to survey the community to see what can connect the audience of color to classical music. Many think it's boring to listen to classical music but can be caught singing catchy commercials or humming cartoons.
We might have to send Embassators to community  events with our posters. I did click on save the pdf. If I have other thoughts, I'll send them to you.
Mary Ellen Baxter.
From Charles Yocum:
I don't have a lot of feedback regarding the recording.  I believe you have done an excellent job of including music and artists reflecting a diverse group of people over the past several years:

Florence Price in 2020
Jerod Impichchaachaaha Tate and Danielle Carr in 2021
Scott Joplin, Capital Area Music Association and Erin Graham in 2022
Joseph Bologna, Coleridge-Taylor Perkinson, Samuel Coleridge-Taylor, Eric Hinton and Jose Elizondo in 2023

I'm not sure how much it's impacted the diversity of our audience, but it certainly has exposed those who attend our concerts to a wide variety of diverse artists.  Thank you for your efforts.




Some transcriptions & Power Point highlights of the webinar 
excerpted by Jennifer Sacher Wiley

Who Listens to Classical Music

[image: ]

Why People Don’t Listen to Classical Music
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The Social Environment of an Orchestra Concert
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 Young People
[image: A screenshot of a message

Description automatically generated]



Encouraging  a First-Time Experience with Classica Music
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Partnerships with Local Artists, Bridging other Genres
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Marketing what Music Director Programs
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00:37:19.820 --> 00:37:40.349

Mieko Hatano (she/her) CEO, Oakland Symphony: and yet he had all the skill set there if somebody
would have given him a chance. And so for us at Oakland Symphony when we do crossover, it's often
in partnership with a local artist just coming up in October. We're doing a partnership with living jazz
where we have 3 composers of different jazz backgrounds, Latin jazz, ethio jazz, and American jazz.
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Mieko Hatano (she/her) CEO, Oakland Symphony: all writing for orchestra for the 1st time, and yet
they've been composing all their lives for smaller ensembles. So it's really about, how do we open
that space? And how do we reclaim this word classical
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01:04:03.740 --> 01:04:30.190

Mieko Hatano (she/her) CEO, Oakland Symphony: To start with just from the practical point of, you
know, an institutional culture, you know. | think, like what Jennifer said about about the strategic plan.
You need to be really aligned on all of this. It can't just be up to the music director and the
programmer. Everybody needs to be on the same page because we have to market it correctly. We
have to socialize it to donors, we need to, you know, have different types of programming. That
explains where we're going
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01:04:30.190 --> 01:04:48.570

Mieko Hatano (she/her) CEO, Oakland Symphony: and ways to engage people on multiple fronts. You
can't just really rely on the concert hall experience itself these days. | think you really need to come at
it from all points, whether it's social media. You know, Pr, working with your local radio station as an
orchestra especially, | think, all of these different ways.
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PEOPLE OF ALL RACES & ETHNICITIES LISTEN

People across racial and
ethnic groups listen to
classical at relatively
similar rates.
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We asked respondents how frequently they listen to a range of musical genres,
including classical. Circles show percentage of each racial and ethnic group who
selected a 3, 4 or 5 on a 5-point scale, indicating they listen once a week or more
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00:22:17.050 --> 00:22:38.429

Tanya Treptow (she/her) Slover Linett at NORC: So to build on what Michelle has been sharing. We
want to start the transition from thinking about not only how people listen to classical music. But how
classical listening shows up within orchestra environments. And so | wanted to share a few things
that we also know from our work with orchestras that relate to these findings. And | think what's
important to note here, too, is that
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00:22:39.070 --> 00:23:02.820

Tanya Treptow (she/her) Slover Linett at NORC: orchestra is a very social environment. So if we're
seeing that representation is important just in classical listening. It's even so, more important within
these social environments, where where people are programmed to understand what is centered,
what is valued what is devalued. So representation is very critical to that, and we see in our work that
representation needs to be very extensive for people to recognize that it is a core value
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Tanya Treptow (she/her) Slover Linett at NORC: within an organization. And so that's not only seeing
faces of color, but seeing the vision of a diverse range of people come out not only on stage but in
creative and artistic processes.
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Tanya Treptow (she/her) Slover Linett at NORC: We also have found in our research that people see
welcome in casual spaces where there are multiple ways to engage where people from diverse
backgrounds kind of naturally can congregate. And so space and the idea of casual space is an
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important tool for orchestras that we have seen orchestras play with both within the concert hall
within their buildings, and then beyond their buildings as well.
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Many people of color also
value seeing representation
and diversity in spaces that
are social, such as live music
events and performances.

When you attend live music events or
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Emilio Alvarez, Music Director WRR-FM: young people are seeking genuine experiences. They're just
there for the vibes, and the feedback | get is that they don't care whether what they're supposed to
take away from the music. You can include tidbits and educate the ones who are actually interested
in digging deeper into the music. But the majority of the younger audiences in my experience.
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Emilio Alvarez, Music Director WRR-FM: Don't care if it's Beethoven or Mozart or Mahler on the
program.
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